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Thank you for getting in touch and sharing your concerns after reading the tea article in the Observer. Unfortunately, whilst that article was 

absolutely right in exposing the dangers of trafficking in Assam, and potential links to low wages in tea, it did not offer a balanced or full picture of 

what Fairtrade is delivering for workers. Our standards are very clear that tea estates must maintain payment of at least the legal minimum wages or 

industry averages (whichever is the higher) in order to achieve certification. All Fairtrade tea estates have been audited against these and other 

standards – so we believe that legal requirements are being met – and where we find they are not, then action has to be taken for these plantations 

not to lose their certification. Whilst the author of the article suggests that all farms treat workers exactly the same, we can only confirm what the 12 

Fairtrade tea estates have paid their workers – there is no evidence that non-certified farms have in fact met even legal minimum wages when tea 

prices have been at their lowest. We also know that many tea estates have struggled to survive at all in recent years, or gone out of business, 

pushing people out of work altogether. With such a struggle to survive, and so little tea being sold on Fairtrade terms from Assam, it has been 

challenging for even the Fairtrade tea estates to move beyond the collective bargaining agreements that govern wages across the Assam tea sector. 

Despite this, we have been able to deliver other benefits to tea workers that the Observer article did not mention – these include improved 

contracts, overtime pay, maternity and sick leave pay, pension arrangements. On top of this, there has been the payment of an additional US $0.50 

per kilo of Fairtrade tea sold that goes into workers’ own hands to invest as they wish – which often they use to help pay for children’s education 

fees, healthcare, additional income generating projects. So there are some tangible differences when tea is sold on Fairtrade terms – even when it 

has only been 10% of their tea grown. To move beyond that level, we have to find ways that these tea estates can sell more on Fairtrade terms.  That 

can only happen if more tea companies are willing to pay the Fairtrade price and premium for the tea. And companies only do that if more people 

demand Fairtrade tea. What we do know, is that the more the producers can sell on Fairtrade terms, the more the benefits accrue to the workers. A 

recent study on tea in Malawi has shown this well – including on one estate using Fairtrade premiums for buying fertilisers for workers’ own small 

farm plots so they can grow additional crops (and earn other income) for themselves, provision of solar lighting, adult literacy, school fees and more. 

I hope this explains a little better the challenges we have faced. You might also want to read a blog written by our Director of Policy & Public Affairs 

on this issue. We hope you will continue to support Fairtrade as we continue in our efforts to get companies to go further and deeper in their 

commitments to Fairtrade – we cannot do it without supporters like yourself keeping up the pressure on them too. 

  

Lush Thank you for getting in touch, we are so pleased to read that you have taken an interest in ethical buying and fair trade products! We like to create 
fresh hand made cosmetics that are kind on the skin and to animals.Any groups that are registered as Fair Trade they are audited by the Fair Trade 
organisation every year to ensure that the growers/harvesters/workers are paid a premium for the goods/materials they sell as Fair Trade.The issue 
is that some cooperatives do not manage to sell all they grow on a Fair Trade basis simply because they do not find takers for their Fair Trade goods 
on the international market. In that case the premium is not paid. The Fair Trade organisation is responsible for checking all data, auditing on the 
ground and ensuring that all Fair Trade standards are met. However we also visit our suppliers as much as possible to ensure that we are also happy 
with what we find. We have just visited our Fair Trade registered supplier of Vanilla beans in Uganda for instance, we met the farmers and the 
workers, we spent three days with them. We visited as many individual farmers as possible and also attended the regular monthly meeting of the 
cooperative) and we are totally confident that all standards are met and that the FT registration very strongly benefits the farmers and workers.The 



farmers also told us repeatedly how much difference being FT registered has made to their lives (" FT Vanilla sends my kids to school and puts a roof 
on my house" was the way one of the farmers put it).I do hope this has helped to answer your question and please do not hesitate to get back in 
touch if you were to have any further questions or concerns.Kind regards,Nicolas CopelandCustomer Care Lush Retail Ltd Tel: 01202 641006 Email: 
customercare@lush.co.uk 

  

Union Coffee Thank you for your email. You are indeed correct to be troubled by the information you read in The Guardian, and the response from Fairtrade. My 
only experience is with coffee so cannot comment on tea.The Fairtrade price is the "guaranteed minimum price" that is paid as the "FOB" (Free on 
Board) price. This is currently USD$1.40 /Lb (green coffee) and the price of the coffee delivered to the port of shipment.  It is not the farmgate price.  
The approach of Fairtrade is to evaluate that this FOB price is paid to the exporter, which may be the producing cooperative, if they have an export 
licence.  But often the producer cooperative doesn’t have an export licence and is dependent upon an exporter to undertake this role. If this is the 
case, the Producer group will not receive the total amount of the Fairtrade Minimum price.The coffee supply chain is complex. Each coffee bean is 
picked as a fruit off the tree, which requires extensive post-harvest processing. From the fruit (cherry) there is 80% weight loss to produce 
parchment coffee which then requires further processing to exportable green coffee. To achieve this is a further 20% weight loss.The Fairtrade price 
is not traceable back to the workers on the farm. It is my experience that Fairtrade will happily provide positive messages about projects or overall 
impact, but they are unable to provide the level of detail that you raise questions about. This is one of the weakness of the scheme.It is important to 
recognise that Fairtrade was created as a safety net mechanism to define a minimum pricing for Commodity grade coffee.  However, we (Union) do 
not buy Commodity Grade quality. We purchase Speciality Grade, which by its nature is not a commodity and we pay significantly above the 
Commodity market price for this quality.Our approach to address the weakness in Fairtrade has been to develop a trading model we call "Union 
Direct Trade".  We develop long-term relationships, buying from the same producers season after season. We seek transparency in the supply chain, 
so that all participants costs are openly discussed. This is important when the producer group requires a local exporter to provide essential services. 
We also interview seasonal workers to verify payments. Our Manager of Sustainable Relationships is a Masters Graduate in International 
Development from Wageningen University in The Netherlands and she spends approximately 9 months of the year in the field, (Latin America and 
East Africa) working with small scale farmers who grow the coffee we purchase.  It is this work that enables us to understand the circumstances of 
farmers and their workers.  The coffee supply chain is complex. Each coffee bean is picked as a fruit off the tree, which requires extensive post-
harvest processing. From the fruit (cherry) there is 80% weight loss to produce parchment coffee which then requires further processing to 
exportable green coffee. To achieve this is a further 20% weight loss.  I mention this because reporters often fail to take account of conversion 
factors when calculating price for freshly harvested coffee, the exportable green coffee and then roasted coffee (which has further 18-23% weight 
loss depending upon roast)From the social aspect the situation is complex; it’s not black and white. Many of the small-scale farmers we source from 
are indeed living in conditions of poverty. Even though we pay greater than 25 % above the Fairtrade price as a base line, plus significant other 
quality premiums which can result in producers receiving double the Fairtrade price or more, they are still limited in how much they can pay their 
workers. Often these workers are the invisible people. They may be Indigenous, not speak the language of their country but use their own local 
dialect and resist attempts to engage with us because they fear authority. Whatever your perceptions, we are a small company and it will take many 
years to re-address the inequality of the past. We are in this for the long haul.In summary, the essence of our approach, is to support structural 
change within producer communities, through paying significantly higher prices that allow Producers to make their own decisions on where to use 
their income. (By that I mean we don’t take the approach of funding projects (schools/ clinics). But we do undertake workshops to education 
producers about our Union Code of Conduct for ethical trade (attached) to address issues of living wage, health and safety etc. We undertake Social 
Audits to gather information about the labour standards and then any non-compliances are addressed  together as a corrective action plan.Please let 
me know if you have any questions on this issue.Kind regardsSteven Macatonia(Owner) 



  

Divine/Dubble  Thank you for your enquiry and your interest in Divine Chocolate. It is best to ask Fairtrade Foundation more details about the issues with Fairtrade 
tea as we are totally focussed on cocoa.  One big difference is that tea is almost always grown on plantations, while the cocoa in Divine is grown on 
smallholder family farms - ie the difference between paying employed workers for their work, and farmers for the crop they grow. Divine Chocolate 
pays the Fairtrade Premium ($200 per tonne) on all the cocoa we buy.  Unlike other Fairtrade chocolate companies we are also 45% owned by the 
Ghanaian farmers co-operative - Kuapa Kokoo - that supplies all that cocoa. (Our cocoa is traceable right back to each village). That means that they 
are not only getting the Premium, but also sharing the profits from the business they own.  They also receive Producer Support and Development 
funding which is 2% of our annual turnover. The Premium goes straight into the Kuapa Kokoo Farmers Trust from where it is invested each year in 
community projects amongs the 1400+ village societies - including water wells, schools, healthcare, and sanitation - decided by the farmers. Part of 
the Premium is also distributed as a volume related bonus to all the 65,000 members of Kuapa Kokoo each year.  The profits are invested in Kuapa 
Kokoo's business and farmers have also voted that it go towards vital tools like machetes for every farmer. To ensure appropriate management of 
the premium funds (and other Fairtrade standards relating to labour, gender, environment etc) Kuapa Kokoo is indepedently audited by FLO every 
year, as is Divine Chocolate. I hope this helps answer your questions - there is more information on our website if you would like to discover more 
about Divine. with best regardsCharlotte Borger  Charlotte Borger Communications DirectorDivine Chocolate Ltd, 4 Gainsford Street, London SE1 
2NETel:+44 (0)207 378 6550 Fax:+44 (0)207 378 1550www.divinechocolate.com www.dubble.co.ukFind us on Facebook, Twitter and our Blog 

  

Tetley Thank you for contacting us about ethical tea sourcing which is a very important issue to us.  We are very aware of our responsibilities to the people 
who grow and pick our tea, and of our responsibility to help sustain the environment on tea estates.  Let me tell you about the various ways we fulfil 
these responsibilities.Firstly there's our approach to buying tea.  Sourcing the quality of tea needed to maintain the standard of our blends requires 
first-hand knowledge of where and how the tea has been produced.  So our Tea Buying team develops direct long-term trading relationships with 
producers in all the major tea-growing regions and visit the estates that our tea comes from.  As many tea purchases as possible are made on a 
forward contract basis which provides stability for the producer by guaranteeing future volume.  We pay a sustainable price for each type of tea and 
the price reflects its quality.Secondly, Tetley has been a member of the Ethical Tea Partnership (ETP) since it was founded in 1997.  The ETP is a non-
commercial alliance of international tea companies whose vision is for a "thriving global tea industry which is socially just and environmentally 
sustainable".  Tetley has two representatives on the ETP Board, meaning that we continue to play a leading role in its development.  The ETP uses 
independent auditors to monitor the estates we buy from against criteria laid out in the ETP Standard, which covers both social and environmental 
issues.  The ETP works on a wide range of issues and brings about tangible, long-lasting improvements to the lives of people who live and work on 
tea estates around the world.For more information about the ETP and examples of where and how it has made a difference I recommend a visit to 
the ETP website www.ethicalteapartnership.org.  Finally we are collaborating with the Rainforest Alliance.  By 2016 all Tetley black, green and red 
(Rooibos) tea, including flavoured and decaffeinated varieties, will be purchased from Rainforest Alliance Certified™ farms.  These farms have met 
the environmental, social and economic standards of the Sustainable Agriculture Network (SAN) Standard which covers ecosystem conservation, 
worker rights and safety, wildlife protection, water and soil conservation, agrochemical reduction, decent housing and legal wages and contracts for 
workers.  You can find out more about the Rainforest Alliance and the work that they do via their website www.rainforest-alliance.org.In closing it's 
worth mentioning that this ethical tea sourcing approach takes place in the context of our overall sustainability strategy.  In addition to assuring 
where our raw materials come from we are investing in global climate change, water management and packaging management programmes which 
directly or indirectly will all benefit tea producers.I trust the above is helpful and addresses the points you raised and if there's anything I can help 
you with please call our Helpline on 0800 387227 or email via www.tetley.co.uk/contact.Kind regards 

  



Twinnings Further to my previous email I would now like to advise that Twinings is committed to social welfare and fully acknowledges the responsibility of 
companies such as ours to work with tea producers to try to improve social and environmental standards of tea workers and their families. That’s 
why, together with many other of the world’s best known tea companies, we work through the Ethical Tea Partnership (ETP) to ensure tea is 
produced in a socially responsible way and that tea workers are paid a fair wage. ETP conducts regular audits of tea estates we buy from to ensure 
that people are treated fairly and provide training to help producers meet the requirements of the Code. 
  
In addition, we can guarantee that we pay a premium for our Fairtrade teas, in line with the Fairtrade standard. Decisions on the use of the premium 
are taken democratically by the workers and management on the estates and the money is used to fund social, environmental or economic 
development projects (such as schools, bridges, education programs addressing gender inequality, supply of basic goods at preferential prices, or 
micro-credits) rather than added to the workers’ wages. 
  
Also, through the ETP, we co-commissioned a report to identify any potential issues with tea pluckers’ wages in Assam and bring the discussion into 
the public arena. Also through the ETP we are working with key stakeholders, including tea producers, governments, tea associations and NGOs to 
drive forward the report recommendations that address this complex issue.  
  
In addition, you may be interested to know that we have partnered with UNICEF to help empower adolescent girls in the Assam region through life 
skills training to ensure they can make informed decisions about their lives and futures. 
  

  

Waitrose Thank you for contacting us and your interest in our attitude to trading fairly.Waitrose is part of the John Lewis Partnership, and operates under a 
constitution drawn up by our founder, John Spedan Lewis. He wanted to create 'a better form of business', and treating suppliers fairly is an 
important part of this. Although we always seek a good deal for our customers, we also expect to offer producers a fair return and develop 
supportive, long-term relationships with them.Waitrose works to ensure all its own-brand products are traded fairly but also supports established 
schemes such as Fairtrade, which certifies producers against internationally recognised standards of fair trade, including decent wages, health and 
safety standards, the freedom to participate in trade union activities and the absence of child or forced labour.Since 2005 Waitrose has also set up 
an industry-leading ethical trading scheme called the Waitrose Foundation. The scheme was set up to help improve the lives of the farm workers 
who grow and pick our South African fruits. Money raised by the sale of Waitrose Foundation fruit is spent on projects that are chosen by and 
directly benefit the farm workers.Instead of funding through a price premium, Waitrose - in conjunction with growers, importers and exporters - 
passes a percentage of profits into a trust to pay for educational, social and healthcare projects chosen by workers' committees. So far, there are 93 
projects and more than 20,000 farm workers and their families have benefited from the work funded by the Foundation. In 2009, the Waitrose 
Foundation was extended to include prepared fruit from Ghana as well as vegetables and flowers from Kenya. In the next five years the Waitrose 
Foundation will have invested over £7m in helping communities in Africa.The Fairtrade mark is used by the Fairtrade Foundation, an independent UK 
charity set up by a group of charities including Oxfam, the Catholic Agency for Overseas Development (CAFOD) and Christian Aid. The mark tells you 
that a product has met specific criteria in the way it was produced and traded. The internationally accepted fair-trading standards are set by 
Fairtrade Labelling Organisations International (FLO), which regularly inspects and certifies producer organisations.The Fairtrade Foundation is an 
independent certifier of ethically-traded products in the UK, guaranteeing producers receive a fair price for their goods whatever the market 
conditions plus a 'social premium' to be reinvested in suppliers' businesses or local communities.Fairtrade standards are not simply a set of minimum 
standards for socially responsible production and trade. The Fairtrade standards go further in seeking to support the development of disadvantaged 



and marginalised small-scale farmers and plantation workers. Fairtrade standards relate to three areas of sustainable development: social 
development, economic development and environmental development. The key objectives of the standards are to:- ensure a guaranteed Fairtrade 
minimum price which is agreed with producers- provide an additional Fairtrade premium which can be invested in projects that enhance social, 
economic and environmental development- enable pre-financing for producers who require it- emphasise the idea of partnership between trade 
partners- facilitate mutually beneficial long-term trading relationships- set clear minimum and progressive criteria to ensure that the conditions for 
the production and trade of a product are socially and economically fair and environmentally responsible.Waitrose stocks a wide range of Fairtrade 
products, including our own-brand Fairtrade coffee and tea. In 2007, we converted to selling only Fairtrade bananas, and also launched Fairtrade 
sugar and cereal bars, as well as own-brand organic and Fairtrade ice creams. For 2008 we introduced Fairtrade tea and coffee options as well as 
sugar portions in our in-store cafes and a range of innovative flavoured sugars for cooking.For additional information on our position on trading fairly 
you may wish to visit our website, www.waitrose.com/fairtrade or the website of the Fairtrade Foundation at www.fairtrade.org.ukThank you again 
for getting in touch. I hope this information has been helpful. 

  

Tesco Thank you for contacting us about our range of Fairtrade products.  I'd like to assure you that Fairtrade is supported by Tesco. Fairtrade guarantees 
that farmers in the developing world are paid a fair price. This price covers the cost of production, plus an extra premium that's invested in the local 
community. This could be spent on better healthcare, sanitation, education or housing. In the commonwealth of Dominica, Tesco Fairtrade banana 
sales has helped fund the building of a community centre, a pre-school, the rebuilding the central medical store, the installation of streetlights and 
the renovation of farm roads.We have worked closely with the Fairtrade Foundation to try and bring new products to our customers. For example, 
Tesco was the first UK retailer to sell Fairtrade basmati rice. The premiums received from the sales of this rice were invested in improving farmers' 
agricultural practices, establishing financing facilities, improving education opportunities and improving sanitation in the farmers' villages.In the UK, 
we now have the largest range of Fairtrade cotton school uniform items on the high street, and every year we participate in Fairtrade Fortnight, 
offering promotions on Fairtrade produce, chocolate, tea and coffee.For more information on our Fairtrade policies, please take a look at our 
website: http://bit.ly/UE79D6.                  Thank you for your comments. I hope that the above information is helpful.    
  

  

Origional Source Hi-thanks for your email regarding Fairtrade productsThere is a Fairtrade minimum price  and a Fairtrade premium set by the Fair Trade Association.   
All producers, manufactures and traders of Fairtrade products are registered within the Fairtrade system and subject to regular audits, to ensure 
compliance with the relevant Fairtrade Standards and to ensure that the minimum, price and premium are paid to producers. These audits are 
carried out by an  independent international certification body - FLO Cert.We also agreed  to additional measures,  to support producers of the raw 
ingredients in their products, thus adding value for the producers by improved, longer term trading relationships.  For example  Original Source 
invested in laboratory facilities for the Chilean bee keepers , to assist beekeepers in bee disease analysis and bee husbandry. 

  

Body Shop Thank you for your e-mail regarding The Body Shop® Community Fair Trade.Community Trade represents the responsible sourcing and trading fairly 
philosophy that The Body Shop® pioneered 23 years ago; a first in the beauty industry. We do not carry the widely recognised Fairtrade mark, which 
is awarded to other retailers’ products by an independent body, as The Body Shop® pioneered our own Community Fair Trade partnership which 
goes one step further.    Our Community Fair Trade programme continues to grow true to the original philosophy:Through our long term trading 
relationships, we do more than give a fair price. We offer our suppliers predictable, regular income for their family and the security and confidence 
to develop their own businesses.In turn, our Community Fair Trade suppliers can invest in their communities in priority areas such as drinking water 
and education.We access some of nature’s finest ingredients grown and harvested by expert local farmers and our Accessories are made using time-



honoured techniques, helping to preserve a traditional way of life.Wherever possible, we seek to use Community Fair Trade ingredients, from our 20 
ingredient suppliers, in our products plus we source 50 different gifts and accessories from 9 Community Fair Trade accessory suppliers.Today, our 
programme benefits over 25,000 people in 22 countries worldwide. A fantastic example of this is our Hemp range, which has recently been 
reformulated and re-launched to now include even more Community Fair Trade ingredients – the newest additions being Hemp Seed Oil from the UK 
and Beeswax from Cameroon, Africa. The beekeepers in this community use holistic and environmentally sustainable traditional techniques to 
harvest the honeycombs. The result is - the preservation of knowledge and skill for future generations, as well as supporting the increasingly scarce 
flowering forests of Africa and the African honey bee which is of significant ecological importance.At The Body Shop® we are passionate about 
working with our Community Fair Trade partners to enable us to use their ingredients in our product development. We are proud that through our 
ongoing commitment to this issue, we continually offer our customers the highest quality products which support disadvantaged communities 
around the world offering them the chance to change and build their futures. Kind regards, Nenad BabovicThe Body Shop® Online Team 

  

Cadburys Many thanks for contacting us regarding labour conditions on cocoa farms in West Africa.  We condemn child and forced labour and want it to be 
eradicated.   While we do not own or directly control any farms, we recognize that this is a complex problem and will take all involved – growers, 
exporters, non-government organisations, national and local governments, and manufacturers – working together to address it.  We see our 
partnership with Fairtrade and Rainforest Alliance one part of the solution to this situation and in addition we have a number of other significant 
investments and programmes which are outlined below:Mondelēz International Cocoa Investment• Since 2001, Kraft Foods has been working with 
the chocolate and cocoa industry on a multi-year, multi-stakeholder effort to reduce child labour and forced labour in the cocoa sector in West 
Africa.  This effort has been done in partnership with Senator Tom Harkin, Representative Elliott Engel, and the governments of Ghana and Cote 
d’Ivoire.  The industry will have spent more than $75 million on surveys, remediation, and development programs in the sector between 2005 and 
2010.  The Harkin-Engel Protocol has been the overarching structure to support this effort and has become a model of public-private sector 
cooperation in an agricultural setting. • In 2002, we helped establish the International Cocoa Initiative (ICI), an independent foundation aimed at 
eliminating the worst forms of child labour and forced labour on cocoa farms.  By working community by community, the ICI is raising awareness and 
seeing a reduction of hazardous child labour in cocoa farming in Côte d’Ivoire and Ghana.• We've been working with the Rainforest Alliance™ since 
2003 -- started with coffee and expanded into cocoa in 2005.  We chose to partner with Rainforest Alliance because it's rooted in sound agricultural 
and social programming -- helping ensure farmers and their families get fair wages, decent housing, access to schools, health care, transportation 
and training.  Our partnership has been growing over several years -- in 2009 we were the world's largest buyer of coffee and cocoa from Rainforest 
Alliance Certified farms.• Since 2008, we’ve been empowering farmer organizations through the Cadbury Cocoa Partnership where our aim is to 
create thriving cocoa communities.   In 2009, we achieved Fairtrade certification for Cadbury Dairy Milk in the UK and Ireland. We have expanded 
this commitment and now Fairtrade Cadbury Dairy is available in Australia, New Zealand, and Canada.  Under the Fairtrade system farmers receive a 
guaranteed minimum price for their product and a Fairtrade social premium.  We’ve quadrupled the volume of cocoa sold under Fairtrade terms in 
Ghana, helping generate £2.7m in Fairtrade premiums to help improve farming communities’ livelihoods.• We are also a member of the World 
Cocoa Foundation (WCF), which aims to help cocoa-farming families develop and manage effective, sustainable farming practices.  Examples of WCF 
activities supported by us include The Sustainable Tree Crops Program (STCP) and Empowering Cocoa Households with Opportunities and Education 
Solutions (ECHOES).  STCP focuses on the social and economic well-being of cocoa farmers.  ECHOES expand opportunities for youth living in cocoa-
growing communities. • In February 2009, Kraft Foods, along with other companies and organizations, joined with the Bill & Melinda Gates 
Foundation in a $90 million program to boost the income and productivity of cocoa and cashew farmers in Africa.  The projects aim to strengthen the 
long-term viability of the West African cocoa and cashew industries through education and market opportunities. Mondelēz International is the 
largest purchaser of Fairtrade and Rainforest Alliance cocoa and coffee.  Our commitment continues, in 2010 we purchased roughly 19,000 metric 



tons of Fairtrade cocoa and approximately 11,000 metric tons of Rainforest cocoa. In total we have paid £2.7 million in social premiums to Kuapa 
Kokoo the Fairtrade co-operative in Ghana.Thank you for taking the time to let us know how important this matter is to you.  Please be assured that 
Mondelēz International remains committed to working both with others and independently to improve living and working conditions on farms to 
help farmers and their families have a better life. 

  

Fiffes  Good morning, I'm responding to the enquiry you sent to our website. Fyffes has been in the banana business since 1888 and prefers to work with 
growers and grower groups rather than buy-up large plantations. Long-standing trading relationships with growers have encouraged partnerships in 
community development programmes and sponsorships and through membership of organisations such as GlobalGAP and The Ethical Trade 
Initiative we have been able to work with people at source to improve living conditions.  In keeping with our commitment to trade fairly, Fyffes has 
become one of the biggest suppliers of Fairtrade produce and works with regional offices in many different countries. As you know, Fairtrade aims to 
ensure that producers in developing countries get a better deal from trade. Minimum returns and the grower premium are managed by the 
Fairtrade organisation and products that carry the Fairtrade mark are independently certified against internationally agreed standards defined by the 
Fairtrade Labelling Organisations International (FLO). These cover a range of social and environmental criteria, and include trading standards to 
ensure that the producers’ organisations receive an agreed, stable price and additional premiums to invest in improving life for their communities. 
For details about how these levels are set and how the process is monitored and managed, I suggest that you contact Fairtrade directly. Web site: 
http://www.fairtrade.org.uk Postal address:  The Fairtrade Foundation, 3rd Floor, Ibex House, 42-47 Minories, London    EC3N 1DYPhone: + 44 (0)20 
7405 5942If I can help further Karen, please come back to me.Best regards, 

  

Percol Thanks for your email outlining your concern with Fairtrade. I have passed your enquiry on to our contact at the Fairtrade Foundation who has put 
together the below response for you. I thought it would be best to ask her directly, as I myself am not sure of the specifics in detail.  Thank you for 
getting in touch and sharing your concerns after reading the tea article in the Observer. Unfortunately, while that article was absolutely right in 
exposing the dangers of trafficking in Assam, and potential links to low wages in tea, it did not offer a balanced or full picture of what Fairtrade is 
delivering for workers. Our standards (which are publically available here: http://www.fairtrade.net/standards.html) are very clear that tea estates 
must maintain payment of at least the legal minimum wages or industry averages (whichever is the higher) in order to achieve certification. All 
Fairtrade tea estates have been audited against these and other standards – so we believe that legal requirements are being met – and where we 
find they are not, then action has to be taken for these plantations not to lose their certification. Whilst the author of the article suggests that all 
farms treat workers exactly the same, we can only confirm what the 12 Fairtrade tea estates have paid their workers – there is no evidence that non-
certified farms – of which there are more than 900 - have in fact met even legal minimum wages when tea prices have been at their lowest. We also 
know that many tea estates have struggled to survive at all in recent years, or gone out of business, pushing people out of work altogether. With 
such a struggle to survive, and so little tea being sold on Fairtrade terms from Assam, it has been challenging for even the Fairtrade tea estates to 
move beyond the collective bargaining agreements that govern wages across the Assam tea sector. Despite this, we have been able to deliver other 
benefits to tea workers that the Observer article did not mention  – these include improved contracts, overtime pay, maternity leave and sick pay, 
pension arrangements. On top of this, there has been the payment of the Fairtrade Premium an additional US $0.50 per kilo of Fairtrade tea sold 
that goes into workers’ own hands to invest as they wish – which often they use to help pay for children’s education fees, healthcare, additional 
income generating projects. So there are some tangible differences when tea is sold on Fairtrade terms – even when it has only been 10% of their 
tea grown. To move beyond that level, we have to find ways that these tea estates can sell more on Fairtrade terms.  That can only happen if more 
tea companies are  willing to pay the Fairtrade price and premium for the tea. And companies only do that if more people demand Fairtrade tea. 
What we do know, is that the more the producers can sell on Fairtrade terms, the more the benefits accrue to the workers. A recent study on tea in 



Malawi has shown this well – including on one estate using Fairtrade premiums for buying fertilisers for workers’ own small farm plots so they can 
grow additional crops (and earn other income) for themselves, provision of solar lighting, adult literacy, school fees and more. I hope this explains a 
little better the challenges we have faced. A fuller response on our website includes a link to Fairtrade’s new workers’ rights strategy to address the 
issue of low wages in a review of our Hired Labour Standard.  You might also want to read a blog written by our Director of Policy & Public Affairs on 
this issue. We hope you will continue to support Fairtrade as we continue in our efforts to get companies to go further and deeper in their 
commitments to Fairtrade – we cannot do it without supporters like yourself keeping up the pressure on them too. Lastly a few points of 
clarification·         More on the additional sum of money, called the Fairtrade Premium. This money goes into a communal fund for workers and 
farmers to use to improve their social, economic and environmental conditions.  The use of this additional income is decided upon democratically by 
producers within the farmers’ organization, or by workers on a plantation. The Premium is invested in education and healthcare, farm improvements 
to increase yield and quality, or processing facilities to increase income.  As many projects funded by the Premium are communal, the broader 
community, outside the producer organization often benefits from Fairtrade. ·         The Fairtrade certification system is run by a separate company 
called FLO-CERT. By checking compliance with Fairtrade Standards, FLO-CERT ensures that relevant social and environmental standards are met and 
that producers receive the Fairtrade Minimum Price and Premium. FLO-CERT auditors are highly qualified, usually based in the countries and regions 
where they work, and familiar with local cultures, languages, and legal systems. All auditors are examined on their skills and receive annual training. 
Let me know if this covers your customers concerns and please feel free to put her in touch with us directly if she wants to discuss it further Best 
wishes 

  

Starbucks Thank you for contacting Starbucks Customer Care. We are proud to share that all of our Espresso Roast and Decaf Espresso Roast used to make our 
espresso based beverages such as Café Lattes and Cappuccinos is now Fairtrade Certified(tm).We also support Fairtrade coffee farmers by being the 
largest purchased of Fairtrade Certified(tm) coffee in the world. Starbucks Coffee Company began buying and selling Fairtrade Certified(tm) Coffee 
for over 10 years in North America, in the UK Starbucks has been selling Fairtrade Certified(tm) coffee since 2002. For the past three years we have 
continuously offered a Fairtrade certified(tm) filter coffee, our freshly brewed Pike Place Roast(tm) in our UK and Ireland stores. In addition to our 
Fairtrade Certified(tm) coffee, we also sell Organic Fairtrade Certified(tm) chocolate bars, Fairtrade Certified(tm) Chocolate Chunk Shortbread, 
Fairtrade Certified(tm) Belgian Chocolate Brownie and Fairtrade Certified(tm) Bananas.In the past years we have doubled our purchases of Fairtrade 
Certified(tm) Coffee as part of our global commitment to the Fairtrade Foundation announced in October 2008. This commitment will benefit coffee 
farmers not only through increased purchases, but also from the ongoing work Starbucks does to enhance coffee quality and profitability through 
improved environmental and agricultural practices.Starbucks continues to work closely with the Fairtrade Foundation to improve the lives of small 
scale coffee farmers in the communities where we ethically source our coffee. Examples of this work include providing small scale farmers with 
access to credit, and opening a Farmer support centre in Rwanda to give farmers access to technical assistance which they have never had before in 
order to improve the quality of their coffee and to reduce the environmental impact of their coffee production. Starbucks is also working with the 
Fairtrade Foundation to integrate Fairtrade Certified(tm) coffee sourcing practices with Starbucks C.A.F.E. Practices certification so that farmers only 
have to undergo one certification.Purchasing Fairtrade Certified(tm) coffee is one part of our Shared Planet(tm) program which is our commitment 
to demonstrating our core belief in doing business responsibly using the fact that we are a large company as a way to create change and a better 
future for our farmers, partners, customers and our planet.As well as purchasing Fairtrade Certified(tm) coffee, Starbucks also purchases coffee 
through Coffee and Farmer Equity (C.A.F.E.) Practices, developed in partnership withConservation International (CI) and formally launched in 2004. 
C.A.F.E. Practices was designed to help ensure that high-quality coffee is grown and processed in a socially and environmentally responsible manner, 
an approach that extends throughout our coffee supply chain. It was also designed to be inclusive of all types of suppliers regardless of their size - 
from small family farms and cooperatives to large estates - including farms that also mill and process their coffee.C.A.F.E. Practices encompasses 



sustainability measures that are defined by a comprehensive set of criteria. These criteria, which are aligned with the original conservation principles 
we have been using for many years, serve as the basis for our comprehensive C.A.F.E. Practices guidelines. In addition to conservation, the guidelines 
are focused on four areas: product quality, economic accountability, social responsibility and environmental leadership.For more information about 
Starbucks and Fairtrade Certified(tm) Coffee, Starbucks Shared Planet(tm), C.A.F.E. Practices and to read our full Corporate Responsibility Report, 
please visit http://www.starbucks.com/aboutus/ , http://starbucks.co.uk/en-GB/_Social+Responsibility/  or www.starbucks.com/sharedplanet .Once 
again thank you for thank you for taking the time to contact Starbucks. 

  

Nestle Thank you for your recent contact regarding Fairtrade Kit Kat.Following on from the success of 4 Finger Kit Kat becoming the first chocolate biscuit to 
go Fairtrade back in 2010, from January 2013 our 2 Finger Kit Kat also became Fairtrade making it the first mainstream brand in the biscuit aisle to 
gain Fairtrade certification.We will continue to work with Fairtrade to build relationships with additional co-ops to increase the supply of high quality 
Fairtrade cocoa from the Cote d’Ivoire, as part of our global Cocoa Plan.The Nestlé Cocoa Plan focuses on:1  Improving  the quality and quantity of 
yields by providing farmers with 12 million stronger, more productive cocoa plants2  Offering farmer training to teach more efficient farming 
methods – such as pruning of trees and drying of beans3  Improving the supply chain by buying beans from farms which use sustainable practices4  
Working with organizations such as the International Cocoa Initiative, World Cocoa Foundation and certification organizations such as Fairtrade to 
tackle issues such as child labour and poor access to education.Please visit our website for more information on how we are supporting cocoa 
farming communities in the Cote d’Ivoire www.thecocoaplan.comWe hope this information will be helpful and thank you for your interest and 
loyalty to our products.To reply to this email or if you would like further information, please click here: 
https://www.econsumeraffairs.com/nestleuk/contactusfollowup.htm?F1=004009353AYours sincerelyJanette WoodContact Centre OfficerConsumer 
Services Dear Janette,thank you very much for the information you have sent me. I have had a look at your nestle cocoa plan, utz and the fair labour 
association web sites. So from what I understand, Nestle have their farms assessed and checked by the fair labour association and cocoa products 
are certified by utz. Aslo that Nestle gives stronger plants to their growers and is also involved in build school - financing them presumably?I notice in 
all the literature it talks about wages meeting the standard of law the country of produce. How does this equate to a fair trade premium? Are 
workers really better off in Nestle fair trade farms?i am aware Nestle has the fairtrade mark, but as i mentioned in my previous email, it has become 
apparent that this does not neceserrily mean they are paid any more than non fair trade producers.Finally, i see lots about fairtrade cocoa, but what 
about Nestle fair trade coffee?Thank you for your time, I really appreciate itall the bestKaren 

  

co-op thank you for your enquiry On the point of wages, Fair Trade confirmed that they ensure all workers are paid legal minimum but acknowledges that 
it is concerned about low wages in the Tea sector. They outline the work it is doing to raise wages in the sector through its new Worker Right 
Strategy and a collaborative project with the Ethical Tea Partnership (ETP) and Oxfam (we are also exploring how we can be involved more directly 
involved in this project focused on raising wages in the Tea sector) •         The enquiry alleges that there are two key labour rights issues within the 
tea sector of Assam, India.-         Firstly, there is an allegation that children from tea estates workers are being trafficked to Delhi, into situations of 
bonded domestic servitude or prostitution. There are allegations of abuse in the most extreme cases, and the journalist has interviewed several 
young women affected by this. The Observer has made contact with several ETI food sector members, asking for their response to these allegations. 
During the past week the ETI has made enquiries with NGOs, some of whom confirmed that this is a real issue.-         Secondly, the media enquiry 
alleges that the trafficking is happening due to families being paid below poverty wages in Assam’s tea sector. Though a separate issue, the journalist 
is drawing a causal link between the two.•         Based on the information I have, the journalist has been in touch with the following organisations in 
researching the article – Sainsbury’s, Tesco, Typhoo, ETI, Ethical Tea Partnership (ETP).  We have not been contacted directly.  The journalist’s name 
is Gethin (not sure of his full name) •         Retailers that have been contacted, the ETI and the ETP have all requested the journalist provide evidence 



to support allegations.  In particular they have requested the names of the tea estates in question in order to help understand if these allegations 
relate to tea estates within the supply chain. The journalist has refused to share this information in advance of the article being published.  •         I 
have been in touch with Finlay’s to request an update from them.   Finlay’s have confirmed  sourcing from following districts in Assam - Borengajuli, 
Harchurah, Attareekhat and Phulbari.  The Finlay’s response to allegations based on the limited information available is below:“Finlay Beverages 
sources all its Assam tea from 1 Tea Estate company, Mcleod Russel.  McLeod Russel Estates in  Assam have in place high standards of social 
provision. The estates Finlays source from are Rainforest Alliance and Fairtrade registered and comply with Indian Plantation regulations. Finlays 
have a long-term relationship with the supplier and have a good knowledge of their operations and provisions. In sourcing we believe that it is crucial 
from a due diligence point of view to not only ensure that suppliers are audited to International standards but that the purchasing company has first-
hand knowledge of the suppliers operations.”•         Some of the participant’s on the conference call today acknowledged this is an issue in the 
Assam region, but mainly occurs in smaller estates supplying in to the domestic market which represents 70% of Assam tea market.  However, the 
journalist has indicated that the estates where issues have been identified are linked to the “western export” market.  •         There are a number of 
underlying drivers cited for the human trafficking issues in the region which are not specific to tea.  These include poverty, wages, displaced 
vulnerable communities in refugee settlements and migrant workers in the region losing livelihoods through the closure of small estates.  A more 
detailed background of some of the underlying issues has been shared with us in confidence by one of the retailer ETI members (please see below).  
It is worth having a look at.  The ETP has speculated based on its email communication with the journalist that the article could potentially focus on 
temporary workers on a large estate.  It should be noted under FT model, waged workers on large estate are expected to be paid a minimum wage.  
This would be the same in a conventional supply chain.  The key difference will be in the in-kind benefits that the premium may provide. Also the 
website  www.fairtrade.net may have more information. 

  

Sainsburys Thank you for your email enquiring if the producers of our Fairtrade tea genuinely earn a Fairtrade premium and how we assess this. We have been 
concerned about socially responsible sourcing for many years and we are proud to be the world’s biggest retailer of Fairtrade products. As a retailer, 
we became the first to develop our own Code of Conduct for Socially Responsible Sourcing, setting out the labour standards we expect from our 
suppliers.  These include fair terms of trading, protection of children, worker health and safety, equal opportunities, freedom of association, freedom 
of employment, hours of work and wages. We offer over 800 Fairtrade products, including all our own label plain t-shirts, bananas, sugar, café hot 
chocolate, Kenyan roses, coffee and tea (excluding speciality tea) and we’re working with our producers to convert more products to Fairtrade all the 
time. Our own brand tea, roast and ground coffee will be Fairtrade, returning around 2 million to developing countries each year. Many producers in 
the developing world find it difficult to meet Fairtrade standards without some help. Our Fair Development Fund enables poor producers to find new 
routes to market, improve their sustainability and increase the quality of their products.  We continue our commitment to the fund, and this should 
provide a real boost to the livelihoods of producers, especially in Africa. We continue to support the national Fairtrade Fortnight, which takes place 
in February and March of each year.  We have a special fund to enable more farmers and growers in the developing world to sell their produce as 
Fairtrade. The unique fund, which will be run by Comic Relief, and financed by Sainsbury’s, aims to create a broader and more collaborative way of 
supporting Fairtrade.  A major aim of the fund is to enable producers in some of the poorest developing countries to meet the Fairtrade standards so 
they can start selling internationally on fairer terms.  The fund will help in developing sustainable solutions through new Fairtrade initiatives. You can 
find more information on our approach to socially responsible sourcing by visiting our corporate website at www.j-sainsbury.co.uk. I hope this 
information is helpful.  We appreciate you taking the time to email us and we look forward to seeing you in store again soon. 

 


